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e CHILDREN'S HAPPY FACES FOUNDATION
Industry making things smiles better

Children’s Happy Faces Foundation took to the greens to help
families in crisis.

Held at Sleepy Hollow Country Club, with additional foursomes teeing
off at Trump National Golf Club, the event raised more than $360,000
on behalf of Ronald McDonald House New York and the Make-A-Wish
Foundation of the Hudson Valley.

“Thanks to the extraordinary support that we have received leading
up to this event, Children’s Happy Faces Foundation has raised more
than $1 million since our inception four years ago to support causes that
help families in the fight,” said David Lipson, managing director of the
event’s title sponsor Century Management Services, and event chair.

“When you see the happy faces on these kids, it all makes sense.
Without the generous support of such compassionate hearts and minds,
we could not have accomplished this tremendous feat.”

“We are always grateful for the support of volunteer groups such as
Children’s Happy Faces, whose hard work and commitment to families
is a shining example of extraordinary volunteer service,” said William T.
Sullivan, president & CEO of Ronald McDonald House New York.

In addition to Century Management Services, the fundraiser was aiso
supported by a number of notable organizations that included Platinum
Sponsor NCB, and Gold Sponsors Efficient Combustion & Cooling Corpo-
ration, Hercules Corporation and Mustang Harry’s. Morgan Stanley, Hess
Corporation, Skanska USA Building, Inc., and the New York Association

of Realtv Manaaers also contributed to the dav’s success.

Childr’en'é Happy Faces event chair David Lipson is pictured
with Ronald McDonald House/New York CEO William
Sullivan.
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